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2024 Academic Year Four-Year Program Curriculum of Department of Information Communication and Marketing Depar f Tnforsation Communmication and Narketin

Reviewed and approved by the 1st Curriculum Development Committee for the 2nd Semester of the 112th Academic Year on March 20, 2024.
Amended by the 1st Curriculum Committee of the Business & Management College for the 1st Semester of the 113th Academic Year on January 23, 2025.

First year Second year Third year Fourth year
Subject Caterogy Course Nams 1st Sem. 2nd Sem. Course Name 1st Sem. 2nd Sem. Course Nams 1st Sem. 2nd Sem. Course Name 1st Sem. 2nd Sem.
Credit| Hour | Credit| Hour Credit| Hour | Credit| Hour Credit| Hour | Credit| Hour Credit| Hour |Credit| Hour
Chinese 2 2 2 2 |Advanced English 2 2
Basic English 2 2 2 2 |Law and Life 2 2
Basic General |Introduction to Sustainable Development# 2 2
Education  |History and Culture Of Taiwan 2 2
Workplace Ethics and Working Attitudes 2 2
Introduction to Digital Transformation# 2 2
Common for |Communication Skill 2 2 Business Digital Transformation# 2 2 Business Trend Forum# 2 2
R;f}:j::f College Cross Culture Communication 2 2 [Sustainable Business Operations# 2 2
Reporting and Writing 2 2 Script and Storyboard* 3 3 ated Marketing Cc ications 2 2
Basic photography* 3 3 Advertising Practice 2 2 Internship Program(1) 9 38
Marketing 2 2 Oral Communication 3 3
) CO‘:I;SCS ! Communication 2 2 |Project Writing 3 3 |Media for Sustainable Developmenti 2 2
Copywriting 3 3 |Postproduction® 3 3 |Analysis and Application of Big Datat# 3 3
Consumer Research 3 3 |Brand Management Practice 2 2 |Special Studies* 1 1
Marketing Planning and Proposing* 3 3 |Special Studies* 1 1
Subtotal 17 17 | 18 | 18 14 14 [ 13 ] 13 5 5 6| 6 9 38 0 0
Image Reading 2 2 |New Media Content Production* 3 3 Media Literacy and Ethics# 2 2 Media Monitoring* 3
Introduction to Digital Marketing 2 2 Media and Society 2 2 Video Production* 3 3 Image Marketing* 3 3
Media Digital Broadcasting and Sound Effects* 2 2 |Special Report* 2 2 |New Media Practical Operation* 3 3
Communication Advertising Planning and Production* 3 3 |Media Practice* 3 3
Studio Program Production* 3 3
Market Research 2 2 Strategic Marketing* 3 3 Electronic Commerce#* 2 2 Service Marketing 2 2
Elective Multimedia Presentation & Practice™ 2 2 |Channel Strategy and Management 2 2 |PR Case Studies 2 2 E-commerce Marketing Practice* 3 3
Subject Public Relations Management 2 | 2 |Pricing Strategy 3 3 Self-media Marketing* 3 3
Marketing PR Mobile device program development 3 3 Internet celebrity marketing* 3 3 Event Planning and Practice® 3 3
Marketing Technology* 2 2 |Financial Statement Analysis 2 2
Media Planning and Buying* 2 2 |Entrepreneurship Management 2 2
Interactive display and marketing* 3 3
Internship Program(2) 9 38
Internship
Program
Subtotal 414122 61 6|4/ 4 10| 10 8 [ 8 9 9 6 6
Total 2121|2020 20 20) 1717 15| 15 [ 14| 14 18| 47 6 6

* Liberal Arts: Courses offered by the General Education Center are divided into 3 categories with a total of 6 credits. Students must obtain at least 2 credits in each category before graduation.
* "English for Proficiency Tests" will be offered in the second semester of the second grade, and it is a required course of 1 credit and 2 hours.

* Physical education: the first grade is a required course (the first semester are 2 credit and 2 hours), and the second semester is a 2 credit and 2 hours elective course.

* Labor education: the first grade is a compulsory course (the first semester and the second semester are both 0 credit and 2 hours).

* Regulations on the number of credits for students to graduate: at least 128 credits are required to graduate, including 85 credits for required courses (Basic General Studies 20, PE 2, Common College 10, English for Proficiency Tests 1, professional courses 52), 6
required credits (Liberal General Studies), and37 elective credits (At least33 credits of major electives in the department).

* The hours of off-campus internship courses are implemented in accordance with the school's "Off-Campus Internship Guidelines for Students" and the regulations of the Ministry of Education.
* A maximum of 18 credits are recognized for off-campus internship credits in graduation credits
* The elective course subtotal refers to the minimum number of credits/hours that should be offered in the semester.

* Courses marked with "*" after the course name are practical courses.* Courses marked with "#" after the course name are Digital Transformation $ ESG courses.




